
COACHING SURVEY 1 - DESIRED RESULTS/DELIVERABLES. 

To help our coaching relationship get off to an effective start, please review the range of results we can 
accomplish together. Identify the 2 or 3 results most important to you at this time.

Deliverable       Importance at this time (Note Top 2-3)
      

1. Perspective.      –––––––––––––––––––––––––––––––––––––––– 

2. Validation.      ––––––––––––––––––––––––––––––––––––––––

3. Message (knowledge, opinions, wisdom).   ––––––––––––––––––––––––––––––––––––––––

4. Energy.       ––––––––––––––––––––––––––––––––––––––––

5. Solution.       ––––––––––––––––––––––––––––––––––––––––

6. Plan.       –––––––––––––––––––––––––––––––––––––––– 

7. Structure.       ––––––––––––––––––––––––––––––––––––––––

8. Resource.       ––––––––––––––––––––––––––––––––––––––––

9. Options.       ––––––––––––––––––––––––––––––––––––––––

10. Caring.       ––––––––––––––––––––––––––––––––––––––––

11. Training.       ––––––––––––––––––––––––––––––––––––––––

12. Advice.       ––––––––––––––––––––––––––––––––––––––––

13. Strategy.       ––––––––––––––––––––––––––––––––––––––––

14. Feedback.      ––––––––––––––––––––––––––––––––––––––––

15. Challenge.      –––––––––––––––––––––––––––––––––––––––– 

16. Other:       ––––––––––––––––––––––––––––––––––––––––
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